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WHY STORYTELLING 
MATTERS

• Stories connect on a human level

• They inspire action and loyalty

• Memorable stories leave a lasting impact
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MEMBER SPOTLIGHT

Real Stories, Real Members

• Highlight a member's success or journey

• Personalize the impact of membership

• Make it relatable and inspiring
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THE FRAMEWORK

Craft Compelling Narratives

• Introduction

• Conflict or Challenge

• Resolution or Transformation

• Call to Action
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OUR STORY

Share Your Organization’s Journey

• Where did it all begin?

• Challenges faced and overcome

• Milestones and achievements

• Vision for the future

• Community impact
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OUR STORY

Share Your Organization’s Journey
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PLATFORMS

• Website

• Social Media

• Newsletters

• Events

• Member Testimonials

• Elevator Pitches

• Programs & Meetings

• Grant Requests

Where to Share Your Stories



#MyHenryChamber

ENGAGING VISUALS

Enhance Your Stories 

• Use compelling images, videos

• Infographics for key stats, impacts

• Visual consistency for brand recognition
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ENGAGING VISUALS

Enhance Your Stories 
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MEMBER TESTIMONIALS

Harness the Power of Social Proof

• Showcase member reviews, testimonials

• Include before-and-after stories

• Highlight the value of membership
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MEMBER TESTIMONIALS

Harness the Power of Social Proof
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STORYTELLING EVENTS

Host Storytelling Workshops

• Encourage members to share their stories

• Create storytelling competitions

• Foster a culture of storytelling within your 

organization
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MEASURING IMPACT

How to Track Your Success

• Member engagement metrics

• Conversion rates

• Membership growth

• Social media reach, interaction
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CHALLENGES

Addressing Common Hurdles

• Finding the right stories

• Maintaining consistency

• Balancing personal, organizational 

narratives
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BEST PRACTICES

Tips for Effective Storytelling

• Keep it authentic

• Appeal to emotions

• Make it relatable

• End with a strong call to action
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DO’S AND DON’TS

Don’t Do

Use jargon or business speak Use visuals to show your ideas

Focus too much on yourself Know your audience

Leave plot holes Outline your plot and message

Make your characters too perfect Be honest

Skim over details Go deep

Sell your Call to Action too hard Provide a benefit

Overcomplicate the story Leave room for imagination
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CONCLUSION

The Journey Continues

• Empower your members to be storytellers

• Stories build community, drive growth

• Your organization’s story is ongoing
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QUESTIONS?
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THANK YOU

Some Personal Recommendations
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STAY IN TOUCH

My Contact Information

www.HenryCounty.com

JHenning@HenryCounty.com

(630) 651-3826

       @joe_chamber
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